ENAVEK 2014-2020

ENIXEIPHZIAKO NMPONrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

- Epyaneiobnkn
] AVIayWwVIOTIKOTNTAs

[NA MIKPEZ & NMOAY MIKPEZ ENIXEIPHZEIZ

H emxeipnon GLOBAL FOODS M EME nou edpelel oTnv MnepipEpeia ATTIKNG evTaxdnke oTn dpdon «EpyaAeiobnkn
AvTaywVvIoTIKOTNTAG» npolnoAoyiouoUu 400 ekar. Eupw. H dpdon oroxeuel oTn BeATIiwWON TNG AVTAYWVIOTIKOTNTAG
TWV HIKPWV KAl NOAU HIKPWV EMIXEIPNOEWY, €NEVOUOVTAG OTOV MAPAYWYIKO EKOUYXPOVIOMO TOUG, TNV UIOBETNON
ouoTNUATWV Tunonoinong & nigronoinong, kKabwg kail o€ branding kar wneiakn npoBoAn.

O ouvoAIkoc npoUnoAoyiopoc Tne enevduong eival 200.000 € ek Twv onoiwv n dnuooia danavn avepxeral o 100.000
€ kalr ouyxpnuartodoTeiTal and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiaknc AvanTtuéne tTnGg Eupwnaikng
'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoisgital, nepiAagpavel enevoUOoEIG
OTIG NAPAKATW KATNYOPIEG:
v Mnxavnuata — EEonAiouog

v MeTagopika Peoa

MEo® TNG CUHHETOXNG OTN ApAon, N ENIXEipnon NETUXE:

v BeEATiwON TNG avTaywvIioTIKOTNTAG TNG

v au&non Tng kepdogopiag TNG

v/ gvioxuon TnG eEWOTPEPEIAC

v €Eao@AAion uWnAOTEPNC NOIOTNTAG NPOioVTa & UNNPEDIEC

v/ au&non TnG napaywyikotTnTac & BeATimwon AsIToupyikwy d1adikaciwv

v/ gvioxuaon TnG eniXEIpnUaTikoTNTAag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXEipnon ano@EPovTac oPeAN oTNV avTaywvioTIKOTNTA TNG Xwpag kabwg

KAl TNV TOMIKN OIKOVOMia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaiki ‘Evwon NPOrPAMMATQN ETIA, TZ & EKT avantu§n - epyacia - aAAnAeyyun

S . EIAIKH YMHPEZIAAIAXEIPIZHZ EMAVEK
Eupwnaiko Tapelo
MNepipepetaknig Avantuéng

Me th ouyxpnuatodotnon tns EAAAdas kai tns Eupwnaikns Evwons



